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More than a drugstore! The gift 
shop has beautiful, unusual 
products for home, garden 
and personal use. With stock 
changing frequently, there’s always 
something new.

Vital Statistics
Owners: the Young family
Store opened: 1992 in current 
location; renamed Young’s 
Pharmacy in 1958; had been other 
drugstores/pharmacies at least as 
far back as 1857!
Size: 9,500
Employees: 65
47 Main St. South, 
Georgetown
905 877 2711
www.youngspharmacy.com
Good for:  much more 
than pharmaceuticals! Home 
healthcare products, nursing 
services, gift shop, cosmetics, full 
post office services & new cancer 
treatment & recovery boutique 
“Renaissance Woman”
Philosophy: “We treat cus-
tomers as we would want to be 
treated. Customers should enjoy 
themselves here.”
The extra mile: “We try to 
establish personal relationships 
with our customers. Our staff 
enjoy their jobs & it shows.” Three 
vehicles called Medicine Droppers 
will deliver.
Why it’s worth the visit: 
“This place is different. This place 
is good. We’re a family business 
with a small-town attitude in 
a big store, committed to the 
community. Our name’s on it!”

Worth the Visit: Young’s Pharmacy & Homecare of Georgetown

Ruth and Neil Young in the consultation area. Neil calls the dispensary the heart of the pharmacy.

Special hats, wigs, sun protection, bathing suits and lingerie for cancer treatment and recovery in the new 
Renaissance Woman boutique can mean avoiding a trip to Toronto.


